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WHO WE ARE

Nigeria

Uganda

Kenya

Rwanda

South 
Africa

www.bluflamingo.digital

● Blu Flamingo Digital Africa is a Pan African digital marketing 

and advertising agency that specializes in Site, Search, Social 

and mobile; our key services include SEO, social media 

management, e-commerce, digital advertising and strategy as 

well as mobile apps

● Headquartered in South Africa with Branches in Nigeria, Kenya 

Uganda and Rwanda the business was founded in 2009 by 

sisters Seanice and Nancy Kacungira

http://www.bluflamingo.digital/


Select Clients across industries

Media / Creative Agencies

NGOs / Government

Electronics /Technology

Telecommunications

Education

Automotive

Food & Beverage

Banking



NGO DOOR OF HOPE
  USE OF DIGITAL MEDIA



Nadene Grabham
Operations Director of Door of Hope Children's Mission

Based in Johannesburg South Africa, which has cared for 
1782 babies in need over the last 21 years.  A passionate 
child protection advocate, Nadene is also the co-founder 
of Baby Savers SA, an organisation dedicated to 
legalising safe relinquishment and ensuring that 
vulnerable abandoned babies are given the best 
opportunity to survive and thrive.

Email: Nadene@doorofhope.co.za



Social Media 
noun

Websites and applications that enable users to 
create and share content or to participate in 

social networking



Why Social Media

The world has changed
Social media platforms are the 
biggest communication tool used 
by almost all ages and its cheap



Door of Hope started with a FACEBOOK Page
WHY? 

Facebook has more than 2.7 billion active users, 
making it an important platform for small business 

social media marketing. 
A Facebook for Business page helps us to connect with 

our supporters.



Door of Hope started with a FACEBOOK Page.



Who are our followers

How does Door of Hope use FACEBOOK?



• We post on every new arrival and every adoption
• We share articles and other posts that relates to the 

work we do 
• We always use visuals 
• We use hashtags 
• We check in a few times a day to respond to 

comments and messages
• Occasionally we will post about our needs or add a 

donate link to one of our posts.  We always try to 
make it ‘fun’ or ‘cute’ 



After we launched our FACEBOOK 
page, we added a Twitter and 

Instagram account. 

These 3 platforms work well for us for 
now

We don’t feel the need to use other 
platforms 

at this stage 



WEBSITE 
A website is the information tool of your whole organisation. We advertise our website address 

on all our social media platforms to direct traffic to our website.



THANK YOU



Fausiat



A public health specialist with Nine (9) years’ work experience as a social worker in 
the non-profit sector. She has a master’s degree in Public Health (MPH) from the 
University of Ibadan.

While working as the Program Officers (Communications) under the John Hopkins 
Center for communications funded program, she was instrumental in increasing 
the knowledge of over 100 Journalists and social media influencers on sexual and 
reproductive health issues which has impacted the lives of thousands of 
Nigerians positively to make informed decisions.  

MEET THE 
SPEAKERFausiat Modupe Balogun

Country Social Media Engagement Coordinator, DISC
Society for Family Health and Founder, HealthCommunicators



Rise of Digital Media in Africa 
and its impact on NGO 

Campaigns



Rise of Digital Media in Africa and its Impact on NGO CampaignsBackground
Digital media is used by individuals, companies, 
government institutes and organizations to 
communicate  publicize, showcase 
success/activity. 

Not only is the use of Digital media for NGOs  
important for communication but it is 
Fast
affordable 
and has few limitations.  

Over the years, the relationship between NGOs 
and its audience has changed especially since 
COVID-19



Fact Check
Social media 

statistics

• For context, as of Dec 2019, total worldwide 
population is 7.8 billion

• The internet has 4.54 billion users
• There are 3.725 billion active social media users
• On average, people have 7.6 social media 

accounts
• The average daily time spent on social is 142 

minutes a day
• 91% of retail brands use 2 or more social media 

channels
• 81% of all small and medium businesses use 

some kind of social platform
• Social media users grew by 328 million between 

October 2018 and October 2019.That works out 
at 10 new social media users per second.

• Facebook Messenger and Whatsapp handle 60 
billion messages a day.



Media Split
The standard budget split was 20% 
on production and 80% on media, 
with little deviation, given the high 
cost of traditional advertising 
media. 
However, over the years there’s 
been a dramatic shift in media 
focus from the offline world to the 
online world as digital channels 
have evolved. 
Digital options are playing a bigger 
role in campaign planning. This 
shift has altered the way brand 
managers think about media vs. 
production budgets.



ROI and Measurement
Social media ROI represents the return on 
investment from your social media activities.
Generally speaking, social media ROI is a 
measure of all social media actions that 
create value, divided by the investment you 
made to achieve those actions. 

After all the time, money, and resources put 
in—what’s the return?



Content creation

• Plan a Content Calendar
• Audit Your Existing Content
• Content Alignment
• Understand Your Audience



Influencer Marketing
Influencer marketing is a type of 
social media marketing that uses 
endorsements and product mentions 
from influencers–individuals who 
have a dedicated social following and 
are viewed as experts within their 
niche. Influencer marketing works 
because of the high amount of trust 
that social influencers have built up 
with their following, and 
recommendations from them serve 
as a form of social proof to your 
brand’s



Regulations
• The National Broadcasting 

Commission directs every Online 
Broadcast Service provider and Social 
Media Platforms operating within the 
Nigerian State to apply and obtain 
broadcast Licence for their Service(s).

• The application is in line with the 
provision of the National Broadcasting 
Act CAP N11, Laws of the Federation 
2004, section 2(1)(b)).



DISC/NG SRH Communications Campaign is 
designed to support Nigerians’ ongoing, safe 
access to SRH-related information and services 
during the COVID-19 pandemic, resulting from 
restriction of movement due to lockdown 
measures taken by the government.

With the use of this digital channel SFH 
reached over 6.9 million people with information 
through these alternative source of accessing 
SRH information and products was accessed by 
thousands of Nigerians.  



This digital channel is aimed at addressing the issues bordering around technical simplicity 
and expanding digital assets to basic phone users. DISC collaborated closely with Viamo; a 
top-level player in the Sexual Reproductive Health and Family Planning sector in Nigeria to 
develop an easy to use and access 3-2-1 hotline Interactive Response System toll free 
short code number.  

Currently this service within its one month of launch has reach over 15,000 users with 
information on SI/FP. 



The digital companion is a free to use, 
WhatsApp & Facebook based, automated 
chatbot to support clients with their sexual 
and reproductive health needs. This chatbot 
is able to provide information on the 
self-inject and other  contraceptive 
methods, support clients in finding outlets 
and clinics close to them with an inbuilt 
geo-locator (Maps of facilities), allows the 
client to provide feedback on their service 
experience in health centers and PPMVs 
stores, provides self-inject training videos 
and instructions, clients can also enroll to 
receive reminders for their next 
contraceptive method refill or re-injection 
and finally clients can ask for free, call-back 
with the help desk feature.



Webinars & Digital 
Events: 

SFH through DISC has also 
leveraged on opportunities 
provided by digital channels 
such as webinars and social 
media events to provide offline 
trainings, offline research 
activities, show-case 
interventions, share learnings 
thus far while also opening the 
organization up to other 
potential strategies as may be 
presented from across the 
globe.



THANK YOU



Norbi



Norbi Zylberberg 
Founder, Socialissima.

Founder of Socialissima. Socialissima is "a fresh approach to the permanent shift in the U.S. 
multicultural landscape. It's somewhere between a traditional agency and crafty 
crowdsourcing." The name reflects the importance of sharing through social media.

During his years at LatinWorks, he worked on brands including Mars' Snickers and Starburst, 
Domino's, Hyundai and Target, and helped win general market accounts like Texas Lottery. He 
also created "LatinWorks for Good" to give back to the community.

Email: norbi@socialisssima.com



HOW TO REFRAME COVID-19 VACCINATION TRIALS 
IN AFRICA



MARCH 2020



https://docs.google.com/file/d/1-poafk-QIuys3LdnfK88x8WlQNbbg2G7/preview




Historical Context
An indepth context 
of the region

Science is a “white/western 
thing”

Avoid political implications

Leverage vaccines 
acomplishments

Social

Political

Psychological



https://docs.google.com/file/d/1zvT_sHTdP7ny7kcfhz6pU8cBfm1sQIvm/preview


A media plan that connects 
with the audiences where 
they already are. 



People Centered

What made our 
campaign successful

Sense of urgency

Measure and 
optimization



Our results:

Safe and effective vaccines in 
record time.



Our results:

We became a source of clear and 
transparent information



We helped end the uncertainty.



THANK YOU



THANK YOU
Q & A


